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Lesson #1 – Top Things to Understand About PPC
Welcome to the �rst lesson in the PPC Advertising for Beginners Crash Guide.

This guide includes several lessons that will help you learn the ins and outs of using pay per
click (PPC) advertising to promote your law �rm online. In this �rst lesson, we are going to
start with a brief overview of PPC advertising so that you can become familiar with how it
works.

The Internet has fast become a signi�cant medium for product and service advertising.

But with millions of websites out there being visited by millions of web browsers, how can
you make sure that your target consumers see your ad?

The ultimate goal of any online advertising campaign is to get your ad on the websites
frequented by your target consumers. Before doing this, you need to de�ne who your target
clients will be. You can then create a plan for getting your ad on sites that they like to visit.
This will in increase the possibility that your ad will get attention and will be clicked on by
your target clients.

By de�nition PPC is an internet-advertising model used to direct tra�c to websites, in which
advertisers pay the publisher (typically a website owner) when the ad is clicked. It is de�ned
simply as “the amount spent to get an advertisement clicked.”

While PPC advertising might seem complicated at �rst, it’s actually a very a�ordable way to
get targeted tra�c to your website and targeted tra�c is really the only kind of tra�c you
want. Simply put, you set up a campaign and then you pay each time someone clicks through
your ad to your website.
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There are many PPC search engines available including Google Adwords, Yahoo Search and
Bing Ads, which are three of the most popular search engines to start. But now, you also have
access to PPC ads on social media, like Facebook, Instagram, Twitter, TikTok, and more.

Each one of these programs operate on the same basic premise. They display your ads on
relevant websites and you pay them every time someone clicks on your ad. While they are all
similar, they each have their own guidelines to follow.

It is a good idea to familiarize yourself with the rules and regulations before you begin your
advertising campaign. The all provide extensive help �les and tutorials that you can use to
help further your education. You can check them out by visiting the links below.

Google Adwords:

https://www.google.com/adwords

Yahoo Search:

https://advertising.yahoo.com

Bing Ads:

http://advertise.bingads.microsoft.com/en-us/sign-up
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Facebook Ads:

https://www.facebook.com/business/ads

Instagram Ads:

https://business.instagram.com/advertising/

To understand how pay per click works, let’s pretend that you have a website about consumer
bankruptcy. You’ve written a great guide all about bankruptcy options and you o�er it on
your website as gated content.

You want targeted tra�c to come to your website. In this case, it would be people who have
searched for consumer bankruptcy options online. They are already interested in the topic of
your website. That’s makes them targeted tra�c.

The best keyword to use for your pay per click campaign would be “[Your Location]
Bankruptcy Attorney”. But there’s a pretty good chance that other people might want that
same keyword. So, you would have to bid on it, and the highest bidder gets to use it.

Once you have your keywords and you decide how much you want to spend per day on your
PPC campaign, then the company will display an ad that links to your website. If you won the
keyword “San Diego Bankruptcy Attorney”, then when someone searches on that phrase
your ad will be displayed on the search page.

Also, if there are websites dealing with consumer bankruptcy options and other related
keywords that have joined the network, your ad may display on those sites so that their visitors
might click through.
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Your ad will be displayed until the purchased number of clicks have occurred, then it won’t
display again until the next day. If you’re getting 100 clicks for $5, and you’ve set your budget
for $5 per day, then even if you get 100 clicks in 20 minutes the ad won’t display again until
the next day.

Because you can plan your campaign like this, based on a budget per day, PPC is an excellent
way to market your law �rm and your services. It’s best to start out slow with a small budget
of around $65 per day. Let it run for few days. If at the end of that time you’re not making
sales out of all those clicks, then you know you need to adjust your ad copy.

It might be that your ad copy needs changed, or your landing page needs tweaked or it could
just be that the keyword you chose isn’t hitting the right market. All of these things can be
adjusted through careful testing, tracking and campaign management, which we will be
talking more about soon.

In your next lesson, we will be talking about how PPC advertising works so that you can start
using it for your business.
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Lesson #2 – Organic Traffic vs. PPC Traffic
It’s time for your second lesson in the PPC Advertising For Beginners Crash Course. I hope
you found lesson one informative. In this lesson, we are going to talk about the di�erence
between organic tra�c and pay per click tra�c

The primary di�erence that exists between PPC tra�c and ordinary organic tra�c is the cost.
When it comes to generating tra�c through PPC advertising, as the advertiser you have make
a small payment each time a user clicks on one of your ads. On the other hand, all of the leads
and the clicks that are generated by organic tra�c are completely free.

PPC advertising can generate a lot of tra�c very quickly. It can also add up fast and can
become very expensive if not managed correctly. When it comes to generating tra�c from
your PPC campaign there are three things that you should keep in mind.

- PPC is an excellent method for marketing that can create a large amount of buzz around a
particular product or service very quickly.

- It tends to be relatively inexpensive, especially in comparison to other methods of traditional
advertising and marketing.

– You can run short term or long-term campaigns depending on what your needs are.

There are several di�erent key elements that must be considers when it comes to the initial
setup of your campaign, and these are:

- Ad creativity, because it is vital that your ad be well written, focused and creative.

www.rizely.co



PPC Advertising for Beginners  

- Landing page, because having a landing page that is well thought out before you set your
pay per click tra�c campaign up is absolutely essential. Your landing page should have
content that relates to your advertisement online. A good landing page can mean all the
di�erence when it comes to generating a high number of conversions.

- Call to action, as a call to action is a prominent and necessary element of your page that
should be located "above the fold" rather than requiring that a visitor to your website scroll
down before a call to action is o�ered.

- Testing, because you should always test your website, new ads, your landing page's
capabilities, call to action locations and how these di�erent elements a�ect your conversion
rates when it comes to generating pay per click tra�c.

The di�erence between a successful PPC campaign and one that is unsuccessful often has to
do with whether or not you are testing new options. Such as ads and calls to action because
these details really do make all the di�erence when it comes to creating an ad campaign for
PPC that is going to generate results.

Keep reading! I'll be talking about some important win or lose PPC factors.

If you have, any questions please feel free to contact me. I will be glad to help.
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Lesson #3 - Important Win or Lose PPC
Factors
Welcome to your third lesson in the PPC Advertising for Beginners Crash Course! In this
lesson, we are going to talk more about how PPC advertising works so that you can start using
it for your business.

Pay per click advertising is one of the most a�ordable forms of online advertising. At its core,
it’s all about generating leads and potential clients that will hopefully turn into buyers once
they �nd out you have the product or service they need.

However, it doesn’t end there. It’s important to understand that while PPC advertising
generates leads, there has to be a follow up system in place. It is important for users to �nd
relevant information at the website they are directed to after they click on your ad.

This step is often neglected and while you may get lots of clicks on your ads you won’t see
very many conversions if consumers don’t �nd the information they are looking for when
they get to your website. Keep in mind that users are more likely to purchase products or
services from a company that provided them with the information they want right away.

Qualifying Tra�c
As I mentioned in your last lesson a big bene�t of using PPC advertising is that it provides
quali�ed tra�c to your website. When users click on an ad, they are in search of a particular
product or service. The more focused you campaign is the better because it helps eliminate
unnecessary clicks from non-prospective buyers.
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A bidding process is used to establish the price of a speci�c keyword. In general, the budget for
PPC advertising may be a $100 to $100,000 depending on the number of keywords used.
These prices can skyrocket in just minutes as more and more sites bid for the same keyword
thus causing the prices to jack up.

PPC ads are placed alongside search engine results that they are relevant to. The highest bids
for a speci�c keyword or phrase gets top billing on the search engine results page. Getting top
placement provides greater odds for an ad to get clicked on by a quali�ed searcher.

Campaign management
Proper management of PPC campaign can result in big pro�ts, without it you can end up
wasting a fortune on ads that don’t produce results. Managing your campaign involves three
basic components; constant monitoring, response analysis and re�nement. It is essential to
track and test every aspect of your campaign to monitor the productivity of each PPC ad you
place. This gives you the ability to modify or turn o� any PPC ads that aren’t performing
well.

The cost of PPC advertising is dictated by the clicks made on a particular ad. The number of
clicks made on an ad is subtracted from the initial amount paid by you to a search engine
company. To minimize cost and maximize your return on investment (ROI), you must
monitor your campaign carefully.

In the next lesson, we will be talking about learning the ropes before you dive in and start
placing ads.
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Lesson #4 - Before you Dive in to Pay Per
Click Ads
How’s it going so far? We’re winding down to the end of this short course. But we still need
to go over a few things, so we are going to jump right in and talk about the importance of
learning the ropes before you dive in and start placing ads.

When it comes to using PPC advertising for your business there are many websites, books and
videos available can teach you how to make the most return on your investment (ROI). These
guides are a resource that can be invaluable to your business. They can save you a great deal of
time.

Once you know what you are doing, you will want to research the available PPC programs to
�nd the best one to advertise with, like Google, Yahoo and Bing. There are also smaller
engines that are worth looking into as well. They have less in�uence. However, many people
choose to use them because they are able to get e�ective tra�c for much lower prices. Most
often, this can be a few cents per click.

If you are not careful and don’t do the appropriate research, you could �nd yourself spending
entirely too much money and not getting the tra�c and sales in return. It pays to educate
yourself especially when it comes to paid advertising.

While reputable PPC programs have built in tracking and analytics, you may also want to
look into outside ad tracking services as your campaigns grow. They give you very speci�c
statistics on clicks that are generated by your campaigns. There are many available so be sure
to do your research before you invest.

www.rizely.co



PPC Advertising for Beginners  

Here are few popular ones you can check out:

Google Analytics – Free
http://www.google.com/analytics

Tracking 2.0:
http://tracking202.com

Open Tracker

http://www.opentracker.net

When it comes to running an e�ective campaign there are several things that should be
tracked. For instance, you can use exact keyword tracking to see exactly which keywords are
doing well and which ones are performing badly. This knowledge can mean a big di�erence
when it comes to seeing a pro�t.

Proper tracking can provide a clear picture of all your ad campaigns including custom
income and expense tracking. You will be able to track clicks and landing page conversions.
With proper conversion tracking in place, you will be able to track your sales and calculate
your ROI.

By using website tracking tools and their reports, you can accurately track which ads and
keywords result in sales. This will help you to determine and eliminate poorly performing
advertising campaigns. It also tells which ad campaigns you should focus your energy and
resources on to further perfect their performance.

Some people choose to have a professional monitor and manage their PPC campaigns.
However, with proper research and knowledge, you can e�ectively manage your own
campaign, which is much less expensive than, if you hire someone to do it for you.
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As we discussed in your last lesson it’s a good idea to start out with a small investment until
you learn the process and are comfortable tracking your campaign.

In the next lesson, I'll be talking about how to maximize your PPC Results.
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Lesson #5 - How to Maximize Your PPC
Results
Well, we have come to the �nal lesson in the PPC Advertising for Beginners Crash Course. I
sure hope you have enjoyed your lessons and learned a lot about using PPC advertising for
your own business. In this last lesson, we are going to talk a bit more about managing your
PPC campaign, so that you can maximize your results.

PPC bid management.

Tools for Internet Marketing have been rising to popularity these days because of cost-
e�ectiveness and the possibility of measuring increase in pro�ts and sales.

General rule of PPC advertising: The highest bidder gets to be on the top of the search result
listing and the second highest bidder, of course, gets the next top listing and so on. Every time
a visitor clicks on your website, you will have to pay the same amount that you bid on that
particular keyword.

PPC can be very costly, time consuming, and sometimes it seems like it’s not worth the
investment. But if you know how to use it e�ectively it can be like hitting the mother lode in
a goldmine. The whole process begins with research. More speci�cally keyword research. It is
one of the most important parts of PPC advertising. Ranking for the "right" keywords can
make or break your campaign and know how much to bid on those keywords is just as
important.

When it comes to bid management is �rst have to identify the maximum cost per click (CPC)
you are willing to pay for a given keyword or phrase. CPC varies from time and even search
engine to search engine too. Maximum CPC can be measured by averaging the current costs
of bids (bids range from $0.25 to $5).
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Average of these bids is to be used as the maximum CPC to begin with. As your ad campaign
progresses, the actual conversion rate (visitors turning to potential buyers/sales) will be
determined and you may have to adjust your CPC (bidding rate) accordingly.

When you start to bid, see to it that you adopt di�erent bidding strategies for various search
engines. Search engines have their own PPC systems that require di�erent approaches. It is
also worthy to identify di�erent bids for the same keyword phrases in various search engines.

Another thing, it is wiser not to bid on the top spot for a couple of reasons. First, it is very
expensive and impractical. Second, web browsers usually try several di�erent search queries in
di�erent search engines before they �nd what they are looking for. A good rule of thumb is to
try for the �fth spot instead and work your way up.

This can be a little tricky at �rst but with practice, you will develop your own e�ective
bidding strategy.

As we have discussed before, monitoring tools too can help in the tracking down of your
keyword phrases and search engines as to which among them often generate sales, overall and
in relation to your cost per click. This is what you call return of investment (ROI)
monitoring.

These bid management tools may include additional functions that may not get from online
marketing tools that are readily available. Other tools can monitor competitor’s bids, produce
reports for di�erent parties and o�er the ability to interface with multiple PPC engines. This
is particularly helpful to those who manage more than a hundred keywords across several
PPC engines to boost productivity and save time.

As we close this �nal lesson, I would like to thank you again for joining me and I sincerely
hope that you have a basic understanding of how pay per click advertising works and how you
can use it for your business!
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==========================================

Disclaimer

The Publisher has strived to be as accurate and complete as possible in the creation of this course, notwithstanding the fact that he does not warrant or
represent at any time that the contents within are accurate due to the rapidly changing nature of the Internet. The Publisher will not be responsible for any
losses or damages of any kind incurred by the reader whether directly or indirectly arising from the use of the information found in this course. This course is
not intended for use as a source of legal, business, accounting or �nancial advice. All readers are advised to seek services of competent professionals in legal,
business, accounting, and �nance �eld. No guarantees of income are made. Reader assumes responsibility for use of information contained herein. The
author reserves the right to make changes without notice. The Publisher assumes no responsibility or liability whatsoever on the behalf of the reader of this
course.
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